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It is important to note that just like customer equity, branding determines the success of a firm.
CONCLUSION
Branding acts as a marketing tool for firms by defining the difference between a firm and its competitors. In the face of competition, branding is what makes a business stand out. By being different from competitors, firms are able to survive and remain competitive in dynamic markets. Branding brings a professional image to a firm. When a small company and a big company implement the best branding techniques, they both look "good" and "equal" in the eyes of the customer. This is how brands enhance the confidence of a business owner and in customers that the business owner can deliver what he promises (Shekinalit, 2014) . Establishing consistency through branding also strengthens a business by establishing expectations for its customers and direction for its employees.
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